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Introduction

When implemented properly, megamenus provide structured 
navigation choices for users with panels and sub-sections where 
options are visible at once.1 A well-organized action-oriented 
navigation – menu items starting with “How do I” or “I want to” –
can benefit the user in discovery of content and provide better user 
experience by providing alternate and shorter paths to the same 
content, especially when the user is not familiar with the site’s 
organization.2 The evidence for this benefit is also observed in our 
usability testing videos and site visit analytics data.
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Which Menu Label – “How 
Do I...” or “I Want To…”?

Choosing whether to use “How Do I” or “I Want To” is subjective – the 
difference is in how well their sections are organized and how 
consistently they are presented.

Two statistics (as of May 2017): 

• About 80% of Vision launched sites in the last 2 years use a main 
menu heading like “How Do I” or “I Want To” 

• Of those 80%, roughly 60% use the “I Want To…” and about 40% 
use the “How Do I…” variants.

“How Do I” and “I Want To” variants observed in 
Vision sites

The variations observed include use of letter cases (all caps and other 
variations), ellipses (...), and the question mark (?).

I Want To… How Do I… < Most frequently used variants 

I Want To… How Do I

I Want To… HOW DO I…?

I’m Looking For… HOW DO I?

I Am A… HOW TO…
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What Goes Under “I Want 
To…”

The “I want to…” section can help users navigate to the most popular/visited content on 
the site. The candidate links to appear under this section can come from the following 
sources:

1. Analytics data

Ask your Vision project manager for the “Top Tasks” summary after the UX phase is 
complete. This information will provide a good starting point to create a list of potential 
redirect pages that would need re-naming/re-phrasing as part of the menu items.

Top Task Summary spreadsheet

2. Re-visit the initial website design Survey question:

“What are the most frequently asked questions people ask on the phone or via email?”
Ask your internal team about phone or email requests that are not captured in the 
analytics.
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How to Organize

Now that we have a target page list to create the menu, we’ll need to make some 
decisions.  The most important best practice is consistency in selection of words or phrase 
choice for the navigation. Using the same tense and parallel structure in phrasing help 
users scan better regardless of the display menu level settings.

The megamenu can be presented in 3 or 2 levels:

Figure 1.    3-Level Megamenu Display

If using a 3-level megamenu display setting, the level 2 and level 3 menu items should 
generally be alphabetically ordered. (An exception would be if there is ample supporting 
data that clearly defines different grouping and sequence.) This view provides direct 
access to target pages on level 3. 

Across Vision clients the top 20 popular action-oriented verbs used in the “How Do I…” 
menus are:

1. Apply 11. Sign-Up

2. Pay 12. Request

3. Learn 13. Search

4. Report 14. Locate

5. View 15. File

6. Contact 16. Submit

7. Get 17. Visit

8. Find 18. Watch

9. Register 19. Volunteer

10. Obtain 20. Check
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How to Organize (cont.)

If using a 2-level megamenu display setting, the menu item is set up so that users will 
need to go to another page to see the tasks/pages associated with the action verb.
By changing the megamenu display level setting in the CMS to “level 2” for Figure 1, it 
would look something like Figure 2 below. It provides a clean and ordered action verbs to 
choose from but it will require one additional click to see the options at the next level.

Figure 2.    2-Level Megamenu Display

An alternate way to use a 2-level megamenu is to combine the action verb with the task 
title in one line like Figure 3. Here the user has a direct access to the page from the menu 
instead of going to another page. However, it is more difficult for users to scan the 
content.

Figure 3.    Alternate Use of 2-Level Megamenu Display
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Best Practices

• Use a 3-level megamenu display setting

• Alphabetize levels 2 and 3 *

• Order vertically in columns

• Use consistent verb tense

• Use parallel grammar structure for menu labels 

• Use a medium number of links on the menu to 
avoid extended scanning time (no scrolling menus!)

These best practices can be challenging to adhere to 100% of the 
time. Keep in mind though, the more of these recommendations you 
adopt, the more easily your visitors will find the top information under 
the “How Do I…” section of your website.

* If there is a clear organizing principle backed up by data, or the grouping is inherently 
understood, position the most important or frequently used group at the top-left corner.
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Example 3-Level Menus 
Using Best Practices
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Example 2-Level Menu 
Using Best Practices



11

References

1. Grouping the Options Within a Mega Menu
https://www.nngroup.com/articles/mega-menus-work-well
Jakob Nielsen and Angie Li, March 26, 2017

2. Good Redundancy: Alternative Navigation Paths
https://www.nngroup.com/articles/reduce-redundancydecrease-
duplicated-design-decisions
Jakob Nielsen, June 9, 2002

3. Alphabetize for Scannability: Columns, Not Rows
https://www.nngroup.com/articles/mega-menus-gone-wrong
Jakob Nielsen, November 16, 2010

https://www.nngroup.com/articles/mega-menus-work-well
https://www.nngroup.com/articles/reduce-redundancydecrease-duplicated-design-decisions
https://www.nngroup.com/articles/mega-menus-gone-wrong

